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Short look at the first presentation of the ‘new image’ , January 1999, Plug In gallery, Winnipeg,
Canada. It is my first time | put ‘new image’ on stage.
During 1 1/2 hour the public could take photos with ‘new image’ accodring to the following con—
ditions:

If you want to take a photo with me, you pau$1

If you want to take a photo wiht a smiling ‘new image’ , pay $2

and with smile and huggin the ‘new image’ pay $3

ShiYong 1998.12
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R BTITPEASMEELL?
Image: Does Every Chinese Person Have BLOND Hair?

BERER A
computer processed digital photography
1999

120cm X 90cm. (cm)
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sKEREE 1999
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I” d like to see BLOND CHINESE. Yeah, straight blond hair, short, long, in bangs or any old way,
as long as it’ s blond. A country full of blonds, that would be a real revolution. Some people think
green is the color of globalization, but really blond is more satisfying. You know, people spend
more time looking in a mirror that punching in codes at a cash machine.

HFLRBENXFd, WERBER—MATEAREWEEESR, T2, BKEXINESR, £
T—RPEXNKBINI . REEHA, BN IH4,

ME 2006.8.24

Remarks

This is not the most popular ads on hair style that the modern barbershop will do, however, it
poses clearly one question to every audience why the whole family in the works was dyed blond
hair, which remind me of some words in a song that was popular decade ago, the black hair,
floating in the air. And black eyes, black hair, yellow skin, to be the descendents of dragon for
ever. Also “Black is beautiful” , the impressing poem that deeply roots in my heart. Standing

in front of this works, | query myself another question, what happened to Chinese people now?
They feel hurt to their national dignity only when their embassy was bombed? Yet what this works
attracts me most is not the beautiful landscapes in Pu Dong which was alleged to steal show of
Manhattan, but the pale figures and the philistine scenery compounding with numb facial ex—
pression and the yellow that harsh to the eyes. Like a sharp pike, teasing a feel of fashion on one
hand, but heavily thorning to the crux of people’ s soul.

Zhang Chaohui 1999
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il i - R AR K L i
MADE IN CHINA--WELCOME TO SHANGHAI

i
Sculpture

1999
9.2cm x b.2cm x 29cm

HEZAREZE, WE—MBEYEN "FER" RiFLSo, TR—ESHEVNE, RITUE

HBERENEEH T, BASZE, XEARB—~REBEE, fRmAAE?
f8 55 1999

After an artistic trip, bringing home a cheap and fine “New Image” souvenir is in no doubt splen—
did to you. You can put it in every corner of your home. It just occupies little room but embellishes
your home unique. One would be too glad to do it!

Shi Yong 1999
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MADE--- FOR YOU

X 2844 o
Interactive Internet Art Work
1999
XE—HMIEEMABRBVEARRE & 260 E{fEd, XA A E ), 25 EDULREE R
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B RAXMM KR PIRILIKE T R,

MeE 1999.8.20

The idea of this internet work is to collect people’ s suggestions. With this methode | hope to
highlight the kind of ‘supply and demand’ relations which are often hidden in the international art
exchange.

| use a suitcase not only because of it’ s practical aspect and because it looks like a salesman’ s
sample suitcase (and so hints to the ‘buy and sell’ relations). | use a transparent suitcase, be—
cause this unsual and gets so much people’ s attention, the same situation non mainstream art
(e.g. Chinese art) has in the mainstream art world.

Like that, “Made... for you” has its special features: the ideas are from the West, but it is manu—
factured in China. It shows a reasonale and incredible relation in the same time (production on de—
mand is a normal thing in the commercial world, but unbelievable in the art world).

“Made... for you” shows both sides: one side provodes the stage, provides tht visa etc, the other
one makes a sample and a performance, everybody does what the other needs. Under this cicum—
stances the communication gained is to be guaranted.

Shi Yong 1999.11
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MADE M CHINA

FOR YOU

The Contemporary Chinese “New Image Art-Suitcaze
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Made For You: The Contemporary Chinese "New Image" Art-Suitcase
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Model of "New Image”

AERE, BEER

People needs fashion,

Buddhs needs gold decorations
Yeu give me your suggestion, and I
will guaramtee that you will get
satisfaction. A good imagze 1

already half of th success,
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Souvenir of "New Image"
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Establish the "New Image” through the media

Comments regarding the "New Image"

The walue of the "new imags’
ig gained step in the
procesz of artistioc
exchange: your nesds are my
orders.

In the transparent suiicase,
a zet of newspaper and
nagazine clippings about
‘new image', as a guarantee
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